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Tis H\e, season for some HOLL\/ JOLLY NNI

\:ino\ e,mmF|e,s owf eacl\ OJ; H\e, Tro”owinj swe,ajfe,rs on H\e, inJre,rne,Jr. ComFMe H\is
assijnme,njf on IMOVIE”I Ac“ some Holiclaj Music 1for a fun erier as Jou cre,aJre, an

UGLY SWEATER CHRISTMAS FASHION SHOW N

\/ou m_usjf inclu&e Jf l\e, fo“owinj 10 in jour fasl\ion sl\ow! Howe,ve,r, jou maj cl\oose,
an atl(li*ional 5 ¥rom Jr l\e, reverse sicle, o¥ H\is sl\e,e,Jf ¥or a Ma' 01f .

Sweater with a Cat *Label each one on the slides/iMovie)
Movie or TV Theme

Sports Team Sweater

Requires Batteries

Santa Theme

Has a Reindeer or Deer

Person “TO0 COOL” to wear one!

Has Textures/Things hanging off

. Sweater with a Snowman

10. Candy Cane or Food Theme
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Additional Options: (select 5)
11 Sweater with a Dog
12. Sweater with a Pig
13. Sweater with Jingle Bells
14. Sweater with a Stocking
15. Sweater with Stars
16. Sweater with a Tree
17 Sweater with Mitten(s)
18. Famous Athlete wearing an Ugly Sweater
19, Famous Actor or Actress wearing an Ugly Sweater
20. Famous Chef wearing an Ugly Sweater
21, Sweater with a Train
22. Sweater with Neon Colors
23. Teacher or Administrator in your school wearing an Ugly Sweater (get permission
first to take/include their picture)
24. Animal actually wearing an ugly Sweater
25. Sweat with an Angel
26. Sweater with Jingle Bells
27 Sweater with Kwanzaa Candles
28. Sweater with Hanukkah Menorah
29. You wearing an Ugly Sweater
30. Sweater with Snowflakes

Rubric

10 REQUIRED images & 5 ADDITIONAL images are
included and captioned, meeting project criteria
(15 pts)

Fashion show includesHOLIDAY MUSIC (5 pts)

Free of spelling & grammatical errors. (5 pts)

Total Points (25 pts)
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